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Abstract: Tourism is currently one of the most promising sectors in the world, and there is a need
for a broader understanding of the nature of financing innovation in this sector. This article focuses on
innovations and their financing in enterprises operating in the field of tourism. In addition, the
development of entrepreneurship in the field of tourism through the allocation of structural funds implies
not only the creation of conditions that encourage the establishment of new business entities, but also the
support of any initiative aimed at increasing the competitiveness of existing enterprises and innovations.
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Introduction. The need to develop the tourism industry for every country is explained by its
functioning as a means of increasing foreign exchange earnings, balance of payments and
contribution to the gross domestic product, diversifying the economy, and increasing the
income and well-being of the population. The rapid development of tourism has a multiplier
effect on other sectors of the economy, where investment and innovation activity increases,
new jobs are created, and the circulation of funds expands. At the same time, tourism is an
activity that requires favorable economic conditions to develop and attract a large amount of
financial resources.

At the current stage of society's development, innovation is a characteristic quality sign of
tourism development. This aspect has a special place in the field of tourism. It is undesirable
to leave the created tourist product unchanged, it should be constantly improved, modernized
and optimized. This is evidence of the growing demand of tourists, the increasing demand,
the initiative to use the advanced achievements of science and technology, and the
introduction of new technologies of food and service. To effectively manage the tourism
business, first of all, it is necessary to understand the "essence of innovation in tourism™ and
to determine the main directions of innovation in this field.

Tourism has a positive effect on the socio-economic development of the entire country and,
in particular, helps to establish a positive image of the country in the world market of
services; therefore, one of the urgent problems is the effective use of investments in tourism
activities. The successful solution of this problem depends on the correct investment policy of
the enterprise. However, due to limited financial resources, investment processes require
appropriate management and regulation at both the state and corporate levels. State support
for investment in the tourism sector should be based, first of all, on the assessment of the
feasibility of activating the tourism business at the regional level, taking into account the
attractiveness of the region for investors and the availability of resource potential.

Financial and economic regulation of the development of tourist flows should be carried out
through an active investment policy and lending, improvement of the payment mechanism for
the use of natural recreation resources, effective tax and price policy. Effective investment
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principles and selection of investment sources is an important factor. Thus, investments and
financing of tourism should be accompanied by the principles of science, consistency,
adequacy, balance, sustainability. Financial support should solve the main tasks of the
tourism industry, such as achieving maximum efficiency in the use of available financial
resources, establishing optimal ratios for distribution and redistribution of the produced
product. Innovation is created through the process of introducing new ideas into the
enterprise, which increases efficiency.

Literature review. A review of the main research findings in the tourism innovation
literature shows that tourism enterprises have no choice but to innovate. The most important
factor stimulating the introduction of innovations is market competition[1].

The concept of innovation was introduced to science by the Austrian economist Joseph
Schumpeter. He considered innovation as introducing new products to the market or
improving existing ones, introducing new methods of buying or selling, opening a new
market for sale, introducing a new source of semi-finished products or raw materials or
making changes to the production method, any action that leads to acquisition. The market
characteristics of the highly competitive sector force tourism enterprises to innovate in order
to be competitive [2].

On the other hand, it is more difficult for tourism businesses to protect innovation because it
is easy for competitors to copy. Therefore, we can see from Porter's[3] research that these
businesses must constantly innovate to maintain their competitive advantage.

At the same time, it is also necessary to pay attention to the significant percentage of
imitative innovations that transfer the samples that exist in the world and in the country. High
activity was observed in the field of adaptive innovation related to adaptation of other
industrial innovations to the conditions of the company, which has a positive effect on
differentiation of innovation types. This multifaceted structure testifies to the commitment
and activity of companies in the field of innovative activity.

According to Hajlager[4], Sundbo and Toivonen[5], Fagerberg[6], strategic growth is
important for the innovative competitiveness of tourism enterprises, as it leads to
fundamental changes, increases productivity and helps to improve the economic situation.

Booyens and Rogerson[7] collected and classified the results of previous research on
innovation in the field of tourism, as well as research on the innovativeness of selected forms
of tourism.

The results of the research show that creativity in tourism enterprises creates an opportunity
for wider implementation of innovations, and the state support mechanism for financing
innovations should be of special importance.

Analysis and results. The activities of the entities involved in the creation of innovations in
tourism can be divided into three sectors: private, state, and the sector of institutions
supporting the development of tourism in the region. While innovation in tourism is a goal
for many, tourism companies play the most important role. It is assumed that the
development of innovation should be based on human resources, cooperation and research
activities, use of capital, as well as infrastructure for innovation. These proposed courses of
action are interwoven, each directly influencing the innovation process aimed at the success
of tourism in the region. Thus, the cycle of actions affects enterprises and their environment.

Tourism is one of the most dynamic modern economic phenomena and one of the main
factors of development and prosperity for many countries or regions of the world. The
development of tourism, represented by the increase in the number and income of tourists, is
accompanied by the process of diversification of tourist innovative products and destinations.
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Today, the tourism of Uzbekistan is experiencing a number of changes under the influence of
economic, political, social factors, from which it can be concluded that such factors, as well
as the lack of investments, financial support and their mismanagement, a conservative view
of the potential of tourism, have had a negative impact on the activities of tourist enterprises.

Only 23.2% of Uzbek enterprises reported using product innovations and 14.4% process
innovations in 2018-2020. However, only 5% of these firms spent more than $100 for
innovation purposes. Over the past three years, 10% of surveyed companies have acquired
external expertise, 13% have leveraged internal capabilities, and 7% have used contract
outsourcing to innovate [8].

Table 1 The dynamics of innovative products created and the share of innovation costs

in GDP,%
. Years

N Indicators 2016 | 2017 | 2018 | 2019 | 2020
1 VVolume of innovative products, works, services 7 8 10 18 21

(billion soums) 043 | 024 | 688 543 746

. - 3 5

2 Innovation costs (billion soums) 757 | 508 2571 | 4162 | 5465
3 The share of innovation costs in GDP, % 11 1,4 1,1 1,2 1,1

Source: Compiled on the basis of Statistics Committee data

It can be seen that the share of innovation costs in GDP has remained the same in 2020 from
1.1% in 2016.

In such processes, in the indirect regulation of innovative activities, using methods such as
providing targeted tax incentives, using accelerated depreciation, reducing the tax rate on
dividends when receiving loans, providing incentives for the establishment of innovative
enterprises, participating in the form of participation in large projects of an innovative nature,
encouraging venture financing, providing state guarantees is important.

Therefore, it is necessary to form innovative activities in such a way as to ensure the
adaptation process and create conditions for the continuous and effective development of the
tourism system. Real positive results of innovation management are achieved by activating
the intelligence of all participants of economic activity, but scientific approaches are no less
important. Therefore, it is important to "implement a systematic and technological approach”
in the management of tourism innovations. Here we highlight the main characteristics that
will change such as innovations in tourism:

» volume of production and sales;

» current costs of an innovative company;

> the size of the created and exploited property;
>

the number of specialists participating in the design and introduction of a new tourist
product on the market;

» Duration of innovation development and introduction to consumers [9].

Here we emphasize that since the market economy is not able to automatically regulate
innovative activities, it is possible to use individual levers of state influence on the innovative
activities of tourist organizations. Such levers that integrate and activate the technological
approach can be: tax incentives for tourism organizations that introduce innovations; creating
conditions for attracting investments in the tourism sector; implementation of special
scientific and technical, credit, financial and tax policies; improvement of depreciation
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policy, development of priority areas of science.

The revitalization of innovative activities in domestic tourism can be considered the ultimate
goal of innovative policy, which has several tasks: promoting innovative programs,
supporting small businesses in the tourism sector, increasing the competitiveness of domestic
and foreign tourism, as well as supporting individual tourist centers. Investments should be
part of innovation policy. There are prospects for the development of tourism in our country
based on the application of an innovative approach. The experience of organizing the
activities of tour operators and travel agencies abroad shows that it is necessary to develop a
conceptual model for the effective development of the tourism industry based on an
innovative approach. That is, it is based on the strategy of analysis of tourism resource
potential, tourism infrastructure, needs of local residents and tourists, analysis of external
environment for tourism activity and statistical indicators of development.

Innovative development of the tourism industry is a complex process involving citizens,
service consumers, state bodies, as well as tourism companies and tourism industry
enterprises whose activities are regulated by regulatory legal acts in the field of tourism and
innovative activities.

In order to create an effective methodology for the innovative development of tourism, the
following is necessary: an assessment of the entire set of indicators related to the service
sector, taking into account the historical and local conditions for the development of a certain
tourist destination, a comprehensive analysis; state of tourism resources, classification of
innovations in tourism [10]. Innovative development of the tourism industry is the
development and creation of new tourist routes, products, services, and the use of advances in
science, technology, and IT technologies.

The ineffectiveness of state financing of innovative activities, first of all, the uncertainty of
financing schemes for innovative projects, the often unfair mechanism of grant distribution,
the difficulty of financing at the initial stage of innovative development, weak incentives,
restrictions on use, etc. In the end, state-funded innovation projects are essentially
experiments that provide only formal results, data and reports, but have no practical
application.

Due to the high level of uncertainty caused by the growing competition and increasingly
demanding customers, tourism enterprises have to do more to develop and implement
innovations. Organizational climate for innovation refers to users' shared perceptions of the
innovation because the use of the innovation is valued, supported, and desired within the
organization. This case study shows that innovation provides an opportunity to improve the
quality of service, improve customer relations, and the enterprise tries to actively involve
employees in the implementation of the entire system in an innovative way.

The changes taking place in the modern tourism economy have a strong impact on the
activities of tourism enterprises located in the regions. In the modern society focused on the
development of new information technologies, innovation has more and more meaning in
creating benefits in the tourism market. Therefore, it is necessary to implement measures
aimed at the successful implementation of innovations. The possibility of innovation in
tourism depends on both external and internal factors. The results show that in most cases the
sources of innovation in research facilities come from outside.

Without a competitive national innovation system, it is impossible to turn the country's
economy into an innovative, developed economy. To accelerate this transition, it is necessary
to increase the tourism industry's demand for innovation and improve the efficiency of the
knowledge production sector. A consequence of many problems, including problems related
to innovation, is a decrease in the country's economic security. In addition, excessive use of
foreign investment is one of the biggest threats, which can lead to increased technological,
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raw material and financial dependence on foreign investors, while their investments are
directed to finance foreign innovative activities.
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