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Abstract: in advertising texts in Russian and Uzbek, which reflect medical vocabulary, service
parts of speech are widely used. When compiling the syntactic constructions of the advertising text in
each language we study, the service parts of speech perform their linguistic functions. In our case, since
the advertising text serves to distribute pharmaceutical products or a number of medical services, the
service parts of speech used in them perform the functions of connecting words or sentences, to enhance
the meaning of words or their negation, in order to form words or case forms, etc. This is evidenced by
the examples of advertising texts analyzed by us in Russian and Uzbek.
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I. Introduction

The advertising text of medicines or services
may be of little relevance if you do not give the
appropriate color when pronouncing the words
that make up the main content of the text. This
moment is taken into account when broadcasting
a commercial on radio or television in the form
of a video or audio presentation; and in print and
in the press on logos and with the help of
computer graphics.

In the advertising text of pharmaceuticals and a
number of areas of medical services in Russian
and Uzbek versions, service parts of speech are
widely used. Given the active use of their
authors in the texts of advertisements for
pharmaceuticals or medical services, we
conditionally form their formulas using capital
initial letters, taking into account their use in
sentences. For example, the preposition is “P”,
the particle is “PT”, the conjunction is “C”, and
the case ending is in Uzbek; to convey the
meaning of Russian prepositions - "RP",
formative  postpositions  (conjunction)  of
adjectives - "FP".

Consider, as an example, Russian particles and

their Uzbek equivalents. In Russian, the negative
particle “ne” is actively used. For instance:

- in the text of advertising in Russian,
«Cynpacmunekc Annepeus - He nomexa Ha

nymu K ycnexyly - (formula: PT+P+P=
advertising text);
«3upmek OOCMYNHOCMb UYeHbl — yoce He

nosocmwy - (formula: PT= advertising text);

«Dr.Khasanov Punonnacmuka. Hlpamw
VKpauiarom mysicyury, HO He Kpugol HOC.
lloxazanue ¥k punonnacmuke: Oepopmayus
Hoca mocie nonyuennou mpasmoly - (formula:
C+PT+P+P = advertising text);

«Hwume «Xanukunazon»? Tenepyo OH
nazvieaemcs «/qunacen! «/Junacen» o6anvzam
He mpebyem OONOTHUMENbHO20 NPUMEHEHUs.
wamnyna.  Youpaem — nepxoms, 30 W
nokpacnenuey - (formula: PT+P = advertising
text);

«Colgate Kozcoa cosopsim He cmoocewv Gvimo
«nanotl B oekpemey s yavioarwocs!» - (formula:
PT+P = advertising text);

«Ilcuno-oanvzam: He sepv! He oOouica! He
yewu!» - (formula: PT+PT+PT= advertising
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text);

«Axkmognop—C  axmueupyume NOJIe3HYI0
muxpognopy kuweunuxa. Pexnama bao He
A615emcs JIeKapCmeeHHbIM cpeocmeom.
Axmognop—C umeromcs npOMuUBONOKA3AHUA» W
«BOBOTHK cumemuxon umobvsi He 0Ooien
arcugomux» - (formula: PT+C+PT = advertising
text).

Il. Literature review

In the Uzbek language, the meaning of this
particle is conveyed using the incomplete verb
(to’ligsiz fe’l) "emas". Usually in the Uzbek
language, the incomplete verb "emas" is used
both with verbs and with nouns, adjectives,
pronouns. For example: o qimoq emas(no need
to learn), o'qimoq kerak; u emas (not him), sen
emas (not you); suv emas (not water), hayot
emas (not life); shirin emas (not sweet), nozik
emas (not graceful, not fragile), etc. Consider the
combination of the Uzbek incomplete verb
“emas” with parts of speech in advertising texts:

- in the text of the advertisement in Uzbek,
«Sperolin Bepushtlik — bu hukm emas. Uning
yechimi bor!» - (formula: PT(incomplete verb) =
advertising text);

«BAJJATA GEL Ko'karish va lat yeganda
kosmetologik vosita. Lat yegan sohaga garab
miqdor belgilanadi bu dori vositasi emas gel
ko'rinishida bo'lganligi sababli teriga surtiladi
20-30 dagiga turadi keyin ilig suvda yuvib
tashlanadi» - (formula: C + PT (incomplete
verb) = advertising text);

In addition to particles in the advertising text of
pharmaceuticals and a number of areas of
medical services, as well as other official parts
of speech, prepositions are widely used. Such a
preposition as “6e3” is especially actively used
in combination with nouns, numerals, pronouns
and adverbs in the form of the genitive case, and
in the Uzbek language in the form of a similar
word-forming particle “-siz”, which is used in
the formation of adjective forms. For instance:

- in the text of advertising in Russian,
«VisuCaps Boccmanasiusaem 3penue 63
onepayuu. Cokpamume 8HYmMpU2IazHoe
oasnenue. Hamypanvuwiii komniexc 1 xancyna 6
Oenvy (the preposition without in combination
with the noun operation in R.P. and the formula:
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P = advertising text);

«Coemecmuvlli  6blKyn  eumamunos  0e3
nepenaam. Tonvko opueunan. Jlocmasxka 7-8
onetly (the preposition without in combination
with the noun overpayment in R.P. and the
formula: P = advertising text);

«Pano  nosisunuce  nponnewunvi?  Bmecmo
CIMUNILHOU  CIPUJICKU,  NPAYeUlb  3A1bICUHbL?
b2b_beautyclinic Coeraem mebs monoorce.
Cneyuanucmol Hawel KIUHUKU BOCCMAHOBSIM
sonocel 0e3 6oauy (the preposition without in
combination with the noun pain in R.P. and the
formula: P = advertising text);

- in the text of an advertisement in Uzbek,
particles can be expressed as a separate word or
derivational suffixes, which are part of the forms
of adjectives. «Bosh og'rig'im yo'g, faqgat
magsadlar! lbuklin active bosh ogrigsiz faol
hayot!» - (formula: PT+FP = advertising text);

«Krinol Qalgonsimon bez faoliyatini tiklang!
Retsepsiz beriladi» - (formula: FP= advertising
text);

«ARTRAID ushbu mahsulot eng qarovsiz
golgan bo'g'imlarni ham tiklaydi.
Bo'g'imlardagi og'rig batamom yo'qoladi»-
(formula: FP= advertising text);

1. Analysis

In the Uzbek Ilanguage, the postposition
(particle) “-mi” (li) is used in the formation of
interrogative sentences, and the particle uchun
is used to enhance the meaning and is translated
into Russian as a perdposition “pas”.

«Spirtli ichimlik ichish va tamaki chekishga chek
go yish muammomi? Buning yechimi GO TOX —
Hindiston  meditsinasi ~ tomonidan ishlab
chigarilgan maxsus preparat. Bu tabiiy
Maxsulot bo’lib, inson organizmi uchun
mutlaqo xavfsiz, GO TOX ni iste'mol gilganda
nikotin va alkogolga bo’lgan xoxish yo'goladi» -
(formula: FP + PT + C = advertising text);

«Sochlaringiz nimjon va siyrakmi? Ko p to'kilib
sizni bezor qildimi? Dag al, qurug yoki juda
ko'p yog ajraladimi? Ogargan sochlarni tabiiy
goraytirish  uchun  «RAPM»  malhamli
shampunlari. Bularning echimi «imbir» tabiiy
maskasi» - (formula: C+P = advertisement text)
or «Zararsiz ozmogchimisiz? «Kod S new» ozish
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uchun. Qorin, bo'ksa, qul, oyogdagi yoglarni
eritish uchun o'ta samarali tabbiy preparat!
Millionlab mijozlar tanlovi!» or as the ending of
the form B.p. (-ga): «World health
Organization COVID-19 ga qgarshi emlanishni
unutmang! Emlanish Sizni jiddiy kasalliklardan
himoya giladi va sog'ligni saglash tizimini
mustahkam qilishga yordam beradi»- (formula:
PO + PO + PO = advertising text);

«Placenta extract gel — Vitiligo (oq doglar)
uchun maxsus vosita kremdan iborat bo’lib,
dengiz ilonidan maxsus ingredient qo shilgan
preparat, oq dog’lar paydo bo'lganda
go llaniladi. Birgalikda foydalanish uchun
tabiiy krem to'plamiga kiradi. Ushbu krem
terining oq joylariga samarali ta'sir qilib,
terining tabiiy rangini tez fursat ichida tiklaydi!»
- (formula: PT+PO+PT= advertising text);

Next, consider the use of the Russian preposition
"or" in the advertising text of pharmaceuticals
and a number of areas of medical services. And
in the text in Uzbek, this preposition is used as a
case ending "-dan™’. For instance:

- in the text of advertising in Russian,
«Cycmagpnexc [lonnoe uzbasnenue 0T Ooneznell
cycmasosy - (formula: P= advertising text);

«Maxim Ckaorcu nomy wnem! Ilposepenmviii
anmunepcnupanm B Yzoexucmane. H3basumucs
OT nomaugocmu: Meuymsl CObIBAIOMCAY -
(formula: P + P = advertising text);

«Ilpownu saxyunayuro or COVID-19, Ho He
yeepenvl B pezyrbmame? Coatime anaiu3vl HA
anmumena IGG S-RBD memooom HXJIA x
COVID-19. ILena 160 000 cym» - (formula:
P+C+PT+P+P+P= advertising text);

«Y3bexcko-kumatickas 8AKYUHA oT
xkoponasupyca ZF-UZ-VAC2001 s¢pgpexmusna
NMPOTHB UHOULICKO2O WMAMMA KOPOHOBUPYCA —
Mununnosayui» - (formula: P + P = advertising
text). This text of the advertisement, in addition
to the preposition "ot", contains one more
preposition "mporus", which is used when
indicating the phenomenon against which any
remedy is applied or any action is taken.

«Maszv ot cemoppoa «Xya To» Momenmanvro
yempansem 001b, 30 M JHcorceHue; 3axcuensem
panol, ocmanasausaem KpogomeueHue,
CHumaem 6ocnanenue W OmeKu B AHATbHOU
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3one; Cnocobemeyem 6bICMPOMY COKPAUEHUIO
2eMOPPOUOATIbHBIX V3108 B PA3Mepax;
Vrpennsiem cocyowr npsimoti kuwkuy - (formula:
P+C+C+P+P= advertising text);

- in the text of the advertisement in Uzbek,
«Dermazol — zambururug'lardan davolovchi
preparat . Ketokonazol 2%. Krem» - (formula:
PT+PO= advertising text);

«Digqat! Super yangilik! O'rta Osiyoda ilk
bora. Qandli diabet «Caxapy kasalligiga qarshi
«Ana-/[uabem» preparati!!! Qandli diabetdan
azob chekayapsizmi? Unday bo’lsa Sizga Sunnat
asosida tabiiy o'simliklardan tayyorlangan
«Ana-/luabemy yordam beradi.
DORIXONALARDAN SORANG!» - (formula:
PO + PO = advertising text);

The Russian preposition “miasi” in the Uzbek
language appears in the meaning of the union
“uchun” or the case ending “-ga” of the form
V.p. nouns. For instance:

- in the text of advertising in Russian,
«Auekapo - npenapam NI NpPoGUIAKMUKU
ungapkma m uncyromay - (formula: P + C =
advertising text);

«Mini Max uépuvie sxnadviuiu AAA 00€HCObL.
[l 3awgumot ot noma 12 wmyx» - (formula: P +
P = advertising text);

«En jee New exnaoviuu nJast 3auumot 00exHcObl
ot namen noma» - (formula: P + P = advertising
text);

«Decman MpouHoe oelicmeue IS
nuwjesapenus — NPU  Oyprenus,  630ymus,
msaxcecmu. 1) cnocobcmeyem  ycmpaneHuro
maxcecmu  2) Oxcmpaxm dcenyu  oeticmeyem
JiceyecOHHO  3) eeMuyennonaza ymeHvuiaem
gz0ymue oicusomay» - (formula: P + P =
advertising text);

«l'ekcanuz — @panyysckue mabremkuy NIA
neuenuss 6oau B 2opney - (formula: P + P =
advertising text);

«Komnnexcnas 3awuma. Sensodyne- 3y6uas
nacma s yyecmeumenvHwix 3y606» - (formula:
P = advertising text).

The following example differs from the others in
that the four declarative sentences of the
advertisement for RONTO eye drops actively




use the preposition "mas", which emphasizes
that this remedy is intended to solve a number of
symptoms in eye problems. Example:

«RONTO pas exceonesnoco yxooa 3a enazamu.
Jns ecex 6u0os nums.

J s obnecuenus cyxocmu 2nas.

Mooicno ucnonbzo6amu € HceCmMKUMU TUH3AMU.

I[J'Iﬂ CHAMUA ycmaiocmu U NOKPACHEHUA 2lld3» -
(formula: P+P+P+P+P+P+C= advertising text.
In terms of tautology, the Uzbek particle
“uchun” is in no way inferior to the Russian
preposition. For example: «Placenta extract gel
— Vitiligo (oq dog’lar) uchun maxsus vosita
kremdan iborat bo'lib, dengiz ilonidan maxsus
ingredient qo’shilgan preparat, ogq dog lar
paydo bo'lganda qo'llaniladi. Birgalikda
foydalanish uchun tabiiy krem to plamiga
kiradi. Ushbu krem terining oq joylariga
samarali ta’sir qilib, terining tabiiy rangini tez
fursat ichida tiklaydil». This advertising text in
the Uzbek language differs from others in that
the author used the union “uchun (when
translating an analogue of the Russian
preposition “mnsa”)” twice in the content of the
text, i.e. in the first and second sentences in
order to emphasize the effectiveness of this
pharmaceutical product.

«Aoxcucenm — nacmunku JAS paAccacbl8AHUSL.
Ilacmunku Adxcucenm B cemeunyo anmeuxyy -
(formula: P + P = advertising text);

«CIIEITHA/IBHOE JIPAKE MEPI]
Kombunuposanmnwiii  npenapam NI Kooicu,
80J10¢C, Ho2mell M 6ce2o op2anuzmay; «Komnnexc
VAPANCHEHUL ISt CNUHDL. Crauaume
oecnnamnoy - (formula: P + C + P = advertising
text);

- in the text of the advertisement in Uzbek,
«Revard - sochlar va soqollarning o'sishi uchun
Mel maxsuloty - (formula: C+PT = advertising
text);

V. Discussion

The Russian prepositions "s" and "so" do not
give way to other prepositions. They also
actively act as part of the syntactic constructions
of advertising texts containing medical
vocabulary. For instance:
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«Ilepecaoka 6010c B Cmamaoyne.
IIpesocxoonoe  kauecmeo €  POCKOUIHBIM
obcayscusanuem. OOHOBNIEHHAS MEXHONO2USY -
(formula: P + P = advertising text);

«Jlecnoui  banvzam ¢  UMMYHAAKMUBHLIM
oeticmsuem. Tpouinot 3¢hghexm Osotinas mama.
1. 3awuma oécen. 2. Anmuxapuec. 3. dxcmpa
ceeacecmn. Ha kaoowcowiii denwvy - (formula: P +
P = advertising text);

«MACJIO 4YEPHOI'O TMHHA «LIK» ¢
sumamunom E.  Buonoeuueckas — axkmueHast
oobaska ¥ nuwe» - (formula: P + P =
advertising text);

«Bunpocan B yenebnas maze co 3meunvim
s0om» - (formula: P=advertising text);

«HUnvekuyuu Kpacomwvt co ckuokou 25%.
Yopams mopwunet 3a 10 munym!y - (formula: P
+ P = advertising text);

The preposition "o" (hagida) is usually used with
two cases. These are the accusative and
prepositional cases. For example, in the form
P.p. “3abomumcs o sawem 300posve emecme ¢
Azimed Hospital MCKT, yugpposoii penmeen;
I[P ananuz wa COVID-19; peaberumayus
nociae COVID-19 B cmayuonape” - (formula: P
+ P + P + P + P = advertising text);

The particle ""haqgida™ in the Uzbek language
tends to describe something or direct someone to
a goal, and you can compare it with the Russian
perdlogues "o, ob", which are used in Russian in
the form of a prepositional case.

- advertising text in Uzbek, "vaksinauzb ZF-
UZ-VAC2001 vaksinasi hagidagi axborot
resursi” - (formula: PT= advertising text);

And the following example of the text of an
advertisement for a pharmaceutical product in
Russian contains the preposition “for” repeated
twice and two single-root words: intravenous
and intramuscular. Example: "IQE®EITUM
NOPOWIOK OJIA NPUSOMOGIIEHUs. pacmeopa st
GHYMPUBEHHO20 H SHYMPUMbBIULEYHO20
sseoenus” - (formula: P + P + C = advertising
text).

The borrowed word "gel-rens" is widely used in
advertising texts of pharmaceuticals, actively
replenishing the wvocabulary of medical
vocabulary in Russian and Uzbek. In the ESMT
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(encyclopedic dictionary of medical terms) the
word gel (lat. gelu frost; gelo freeze, solidify;
syn. jelly) is a solid, often gelatinous colloidal
system consisting of a liquid dispersion medium
enclosed in a spatial grid formed by the
combined particles of the dispersed phase; all
dense tissues of the body are gels in structure
[8].

The medical term gel in the texts of
advertisements for pharmaceuticals is used to
convey the soft form of a particular ointment
produced by various pharmaceutical companies.
And when analyzing the texts of advertisements
for pharmaceuticals in Russian and Uzbek, we
came across the fact that the service parts of
speech have their own weight and play an
important role in the preparation of such
syntactic ~ constructions. For example, a
suggestion pas:

- in Russian advertising text,
«Konmpaxkmyoexkc Teab I HAPYICHO20
npumenenus nevenue pyoyos» - (formula: P=
advertising text);

«Anacen Tenb ¢ oxnaxcoarowum s¢ghexmonm.
Teaw past 0éceny - (formula: P + P = advertising
text);

Particles "ma™ to convey a sign of approval or
consent and "uer" in order to deny something:
"Boavmapen mynvrenn  Cxadicu  Hucmvlm
pykam — ia, a 6oau - wet" - (formula: PT + PT =
advertising text). But one should not skip the
union "a", which in this example contrasts the
phrase clean hands with the word pain.

The prepositions “mpu” and “y”, classifying in
the grammar of the Russian language as simple,
can be located in the same sentence carrying a
special character: “Kancens reab 3yoHOU
Crumaem 0o BO3HUKAOWYHO npu
npopeszosanuu 3y608'y oemei” - (formula: P + P
= advertising text). In this example, the
preposition "with" indicates the quality and
property of the object, and the preposition "y"
indicates the persons among whom something is
happening;

«/lonobene reab  Osudwenue 0e3  Ooau!
Baaropaps 8bICOKO aghghexmusrnocmu
npenapama /lo1obene Tedb, nayueHmvl €
PACMSICEHUEM C8530K CMO2IU NPUCMYNUMb K
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mpeHuposkam yoice 4epes 6 cymox Tmocje
Hauana Jnedenus, a NAYUeHmvl KOHMPOAbHOU

epynnvi  (0€3 JeyeHus) — TOJbKO 4epe3 11
CYmoK» - (formula:
P+P+P+P+P+P+C+P+PT+P= advertisement

text). In our chosen example, the preposition
“0e3” indicates the absence of something, and
the preposition “c¢” helps to describe the
symptom, the preposition “k” indicates the
contact of someone with something, the
preposition “gepe3” indicates a period of time,
in order to explain the possibilities of the drug,
the adversative union "a" is used.

The connecting union "u" in Russian and the
unions "va, bilan" in the Uzbek language are
especially distinguished when they are used in
advertising  texts that contain  medical
vocabulary. The authors of advertising texts use
them to connect words in simple sentences by
listing nouns, adjectives, pronouns, verbs,
adverbs in them, or in sentences to form

complex structures. For instance:
«Opmoneduueckuil mampac Family,
BbLINOIHEHHbIN ~ HA  OCHOBE  3ABUCUMO20
NPYAHCUHHO2O — ONIOKA ~ KOOHHENb»,  U30JAYUIO

6EpPXHEe20 NOKpblmus OT NPYIHCUHHO20 OCHOBAHUA
obecnequsaem 60UNIOK W 3awmumHuas cemka
oOMaudarouasacs NOBbIUEHHOT yCH’lOIZ"IuGOCWIb}O
K U3HOCY U MEXAHUYECKOMY 8030€elicmeuio» -
(formula: P + P + C = advertising text, the union

u" is used to create a complex sentence
structure);

«Buimseusarowas nooywxa Ocmuo! Hzbasnsem
oT 6oau B wee U B conoeey - (formula: P + P +
[13 2

C + P = advertising text, the union “n” is used to
connect adverbs of the place);

«Mukocan — uzbasnsiem OT 2pubka Kodcu W
Hoemetl 6ce2o 3a 1 oneuy - (formula: P+ C =P

= advertising text, the union "u" is used to
connect nouns);

«[pu ocmpeix M XpoHuueckux 3a6071e8aHUAX
pomoznomku Tansunzon» - (formula: P + C =

advertising text, the union "u" is used to connect
adjectives);

«Okymuapz Har tomchida — ko'z qurishi
sindromi bilan xastalangan kishilar uchun
qulaylik. Ko’z sathini namlantiradi va himoya
giladi»- (formula: PT+PT+C= advertising text,




the union "va" is used to connect predicates
expressed by verbs);

«Gerpesga qarshi preparat. I'epnec-Cmon
krem. Gerpesni davosi. Virusni bloklaydi va uni
ko'payishini to'xtatadi»-  (formula: C=
advertising text, the union "va" is used to
connect predicates expressed by verbs);

«MINOXIDIL Soch va soqol ostiradi. Sinalgan
effekti 5% lik»- (formula: C= advertising text,
conjunction "va" used to connect nouns);

«Tishlarni  «yengil» tozalaymiz! Calibon —
go'zal tabassum uchun! Aksariyat kishilar
tishlarini to'g'ri tozalay olmaslikdan aziyat
chekadilar. Bu yumush qanday qilinishini
bilolmay, xafa bo'ladilar. Ammo aslida hamma
gap tish cho'tkasi va pastasini to'g'ri tanlashda!
Tishlaringizga mos keladigan yumshoq yoki
gattiq cho'tkalarni, so'ng esa ehtiyojingizga mos

pastalarni  tanlang. Uzluksiz  foydalaning.
Qarabsizki, jilmayganingizda olam Sizga garab
jilmayadi'» - (formula: PT+S+S+S+S=

advertising text);

«Mushaklar va bo'g’imlar og'rigiida DIP
RILIF GELI»- (formula: C= advertising text)
and «@aexcunapym HEO Tenn» 0Q'riq va
yallig'lanishni qoldiradi. Harakatni tiklashga
yordam beradi»- (formula: C= advertising text).
In these two examples, the union "va" is used to
connect homogeneous members in simple
sentences.

V. Conclusion

In Russian, the unions "a" and "rak:ke" help to
attach homogeneous members of a sentence or a
sentence as part of a complex one and carry a
connecting meaning. For instance: «Cupumon

Kancy.ol Amunoxuciomot A6JAIOMCA
UCMOYHUKOM IJHepcul, a makKoice
cnoco6cmsyi0m 60CCMAHOBJIEHUIO Kocmeﬁ,

kooicu, moiuyy» - (formula: C= advertising text);

The union "moromy uto" as a compound tends
to connect parts of a complex sentence. For
instance: «/[epmazon nawoc wamnyns, NOTOMY
4TO nepxoms 3M0 MeOUYUHCKAS npodiema» -
(formula: C= advertising text).

So, along with the parts of speech in the
analyzed advertising texts in Russian and Uzbek,
which contain medical vocabulary, service parts
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of speech are also actively involved. If in the
texts of advertisements in Russian the authors
use prepositions, particles and conjunctions, then
in the Uzbek language, due to the lack of
prepositions, the forms of case endings of nouns
are selected.
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