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Abstract: The aim of this study is to examine the challenges faced by women entrepreneurs
which impacts the sustainability of tourism industry in Oman. Quantitative approach was used in this
study where a survey was conducted on selected women entrepreneurs in the rural areas of Al Batinah
region. Data were collected from 51 respondents using a Likert scale close ended questionnaire and data
was analyzed using SPSS. Regression analysis results revealed the challenges and its impact on
sustainable tourism. Implications and limitations of the study are also discussed.
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INTRODUCTION

Sustainable tourism refers to the initiative of tourism industries that helps in acknowledging
both the positive and negative impacts of tourism and enhances the positive impacts over
negative ones. As opined by Abou-Shouk et al. (2021), sustainable tourism is the tourism
technique procured by various nations that help those nations in enhancing its ability to keep
the sanctity of the tourist destinations intact. Regarding a tourist destination, negative impacts
include economic degradation, damage to the environmental peace and sanctity of the place,
overcrowding, and so on. On the other hand, positive impacts on a tourism destination
include the creation of new job opportunities, conservation and interpretation of cultural
heritage, conservation of wildlife, as well as restoration of landscapes (Zhao and Peng, 2019).
The concept of sustainable tourism was coined by UN World Tourism Organization. It has
been pointed out that the type of tourism that takes the whole account of the present and
future environmental, economic, and societal impacts, and derives the responsibilities of all
the stakeholders. These stakeholders include the tourists, the industry personnel, the
employees of the industry, and the host communities which includes women entrepreneurs. In
this study, the challenges of rural women entrepreneurs in the field of sustainable tourism are
looked into.

As suggested by Jaafar et al. (2020), entrepreneurship refers to the ability-based initiative that
helps in developing, creating, organizing, and managing the business while fighting the risks
and barriers in order to generate revenue for making a profit. Women entrepreneurship is
considered to be the fastest entrepreneurial population growth in the world. Being one of the
most important financial powers in the world, Oman is not an exception. In this country,
entrepreneurial initiatives are gradually gaining popularity (Font et al. 2019). Oman is a
country that has been affected due to the crude oil price reduction as the most important
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resource that leads to the GDP growth of the country is crude oil. The oil sector of Oman has
a significant contribution to the economy of the Middle East, and the reduction in the crude
oil price has significantly impacted the Middle Eastern economy. This has acted as one of the
most important reasons behind the initiative of the Oman Government to enhance the chances
of new entrepreneurship in SMEs and bigger industries.

According to Al Badi and Khan, (2020), the tourism industry has many women in the
workforce. However, while conducting an ascending analysis of the industry, it is found that
the number of female leaders in this industry is very less. Tourism is one of those industries
that has a sustainable future. In this era of the busy schedule that is wrapping up the lives of
people, and after the breakout of COVID 19, and due to the lockdown, that was imposed
worldwide by most governments, the urge for visiting tourist places has increased among the
people (Ghouse et al. 2021). On the other hand, every country in this world is to some extent
a tourist destination for the people who love to travel. In every country in the world,
irrespective of its financial condition, thriving tourism industry is present. Tourism has an
unparallel quality to bring harmony among different nations of the world. In any tourist place,
various people from different corners of the world meet together, and the cultural
competencies get enhanced as well as advancements in the public interrelationships become
gradual day by day.

Tourism is one of the most promising industries having a women-based workforce in the
world, and due to it being present in most of the countries in the world, it has a large
geographic reach (Raisanen, 2018). This industry has the opportunity to bring out the rural
women from poverty, enhance their skills, and provide them sustainable employment, and
dignified life. However, in some nations, there are social, economic, political, or
environmental issues which becomes problematic to the women living in those countries.
Rural women, in most societies, are disadvantaged due to the lack of educational
opportunities, inadequate maternity benefits, and improper meetings with cultural
expectations (Alkharusi and Segumpan, 2021).

It is seen that most women having the potential to be a leader in tourism industries remain
busy with cooking, clerical jobs, or serving the family. In case they serve any job, they are
generally paid 15 times less than their deserving amount (Wood and Al-Azri, 2019).
Furthermore, there is a large number of women, who serve unpaid roles including waitresses,
chefs, attendants, and so on in tourism industries, and the main objective remains to support
family businesses. However, the number of women entrepreneurs in the tourism industry is
very less. The tourism industry has an opportunity to enhance the chances for the women to
thrive within the industry and to gain a gradual growth towards empowerment.

Research aim

The research mainly aims at discussing the challenges faced by the rural women
entrepreneurs in the Oman tourism industry and finding out the solutions to enhance their
chances to progress gradually.

Research Questions

What are the challenges faced by rural women entrepreneurs in the tourism industry?
How can these challenges affect the sustainability of tourism in Oman?

What are the approaches to overcome the challenges faced by rural women entrepreneurs?

Copyright (c) 2022 Author (s). This is an open-access article
distributed under the terms of Creative Commons Attribution Volume 8, July Zozﬂ
License (CC BY). To view a copy of this license, visit
https://creativecommons.org/licenses/by/4.0/

( Page: 52



EUROPEAN MULTIDISCIPLINARY JOURNAL OF MODERN SCIENCE ISSN: 2750-6274

LITERATURE REVIEW
Introduction

Tourism is no more a marginal sector, and its gradually becoming the primary revenue-
generating resource for countries. For many communities, the tourism business has become
one of the most important initiatives for enhancing the standard of living (Kabil et al. 2022).
The global revenues generated from tourism is almost 9 trillion US dollars in the last year and
the number of global tourists has become almost 1.5 billion. Among these tourists, almost 3.5
million tourists visited the countries of the Middle East, including Oman. The main objective
behind the initiative of procuring sustainable tourism in Oman at its beginning was to align
the protection of the natural resources of the country and the development of tourism and
tourist destinations.

The belief among the Omani tourism sector is that there remain different components of the
business initiative which consists of elements that can be attractive to tourists (Feldbauer and
Jeffrey, 2021). Cultivation of these components can be a way of enhancing job opportunities,
including managerial and clerical jobs. The preservation and enhancement of local culture
simultaneously in the tourism sector is also important. Furthermore, sustainable tourism helps
in the revitalization of economic resources among the rural communities by providing
different commercial opportunities to the members of those communities. According to Al
Hinai et al. (2020), there are barriers as well to the successful implementation of sustainable
tourism which includes the increment in the number of foreign labours, a smaller number of
interested and skilled Omanis in the field of sustainable tourism, lack of investment in the
field of tourism, and excessive consumption of environmental resources as well as
overcrowding of the tourist destinations changes the traditional lifestyles of the local
community.

Women entrepreneurs in sustainable tourism is a rare thing not only in Oman but also in the
world. Despite the workforce consisting of women employees, the number of women
entrepreneurs in the field is very small. It is seen that financial stability rarely becomes an
enabler in protecting women from gender biases. In Europe, just 9 percent of the CEOs are
women, and in the USA the figure is almost half, nearly 4.7%. In countries of the MENA
region, including Oman, the value is about 1.7% (Almathami et al. 2022).

According to Scharfenort (2020), in such a patriarchal country like Oman, men do not like
them in the higher position even the women are enthusiastic about education and being
empowered. Hence, the tendency of rural women in being entrepreneurs are low. This also
led to another issue which is the lack of self confidence in exploring entrepreneurship in a
systematic way and a lack of awareness of their rich natural resources as tourist places in
their respective villages (Hansrod, 2019). An inexperienced approach to the growth of the
tourism sector enhances their chances of failure.

According to Mathew (2019), women, not only in Oman but globally are witnessed to act as
the keepers of culture. Women act as chefs, tailors, growers, and homemakers. These little
things act as the gateway to traditions and stories. The involvement of these women as tour
guides helps in enhancing the beauty of storytelling among travellers. These help the
travellers in gaining interest in knowing about the culture of the place (Rehman, 2018). These
ultimately result in the betterment of the social culture of the tourist places.

Sustainable tourism development can be approached by seven key elements (Griffin et al.
2021) which can help tourism entrepreneurs to sustain tourism development. These are
carrying capacity, local community, tourist experience, destination management, seasonality
management, managing the demands, and smart destination generation. Carrying capacity
refers to the maximum number of people who can visit a tourist place simultaneously. Local
community refers to the impact of tourism on the local people of a place, and it includes well-
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being, emotional well-being, health, and safety. Tourist experience refers to the success of the
tour in satisfying the tourism enthusiastic visitors who come to visit the places. Destination
management refers to the coordinated management of all the elements that make up a
destination a better place to visit as a tourist and seasonality management is the selection of
the best seasons to visit a particular place. Demand management is related to seasonality,
which includes the demand for accommodation in a tourist place in different seasons
(Alsawafi and Almuhrzi, 2022). Last but not the least is the generation of smart destinations,
which includes the better and more sustainable tourist destination generation.

METHODOLOGY

The target sample for this study consisted of women entrepreneurs at different rural areas in
the region of Al Batinah, Oman. A total of 51 responses were collected for this study. The
survey instrument was a questionnaire where the first part of the questionnaire consisted of
the respondent’s demographic information. The second part of the questionnaire consisted of
the challenges that these women entrepreneurs faced.

Data collection and analysis

The data collection and analysis method refer to the generation of information-based pattern
drawing in a systematic manner. In this research, primary data is collected via the
questionnaire method, and the answers are analysed using the SPSS analysis.

Demographic distribution

Age

H1g-23
W23-28
W33
M33-38
O35 and ahove

Figure 1: Age

Figure 1 shows the frequency distribution by age of respondents. 35.29% is the highest
frequency rate and can be observed by the participation of women entrepreneurs of 18-23
years of age. Apart from that, the age frequency is high in the case of 23-28 years of aged
participants. The lowest frequency of age is observed to be in the age group of 38 and above.
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Education

] Secondary

M Higher secondary
B Graduate
Erost graduate

O Above

Figure 2: Education

Figure 2 illustrates the education level of respondents. According to the data, most

respondents have higher secondary education with a percentage of 52.94% and the few have a
post graduate education which consist of only 1.96%.
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Figure 3: Frequency distribution

Figure 3 depicts the frequency distribution of the present study. In a statistical analysis,
frequency distribution discusses the number of intervals between a given variable. According
to the views of Mishra et al. (2019), a frequency distribution of a study is more or less
dependent on the distribution plane of variables. The above image shows the frequency
distribution of the study has five important values which are needed for the description of
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variables. Variable description of a study is considered to be understood by the mean, mode,
skewness and kurtosis. The highest mean value of this study is observed to be 2.43 which is
observed in the case of question number 6. Apart from that, the skewness value of the present
study is observed to be high in case of the question number 2. Hence, it is clear from the
above figure that all of the variables have an equal range of frequency in this context.
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Figure 4: Pearson correlation statistics

Figure 4 explains the correlation of the study which is the first and the foremost crucial aspect
for describing the movement of variables. In Pearson correlation, the linear relationship of
variables can be well described. It can be seen from the data above the Pearson correlation
linear relationship ranged from 0.894 to 0.967. This denotes that all of the variables have a
positive relationship with each other.
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Model Summary

Change Statistics

Adjusted R Std. Error of R Square Sig. F
Model R R Square Square the Estimate Change F Change af df2 Change
1 663° 928 8922 352 928 148.912 4 46 .000

a. Predictors: (Constant), Women entrepreneurs are observed to have minimal confidence in handling people abroad. Agree or
disagrea?, Men individuals make a control ofwomen entrepreneurs that create a major problem on sustainability in toursim. Agrae
ordisagree? , The tourist host relationshp is one ofthe main social taboo that impacted sustainibility of tourism in oman. Agree or
disagree?  Financial resources is considered to he one ofthe barriers thatimpacted sustainahility in toursim agree or disagree?

ANOVA?
Sum of
Model Squares df Mean Square F Sig.
1 Regression 73.937 14 18.484 148912 .oop®
Residual 5710 46 124
Total 79.647 50

a. DependentVariahle: Tourism in Oman is impacted by women entrepreneurs which
need corporate renovation. Agree or disagree?

j=

. Predictors: (Constant), Women entrepreneurs are observed to have minimal
confidence in handling people abroad. Agree or disagree?, Men individuals make a
control of women entrepreneurs that create a major problem on sustainahility in
toursim. Agree or disaaree? , The tourist host relationshp is one of the main social
taboo thatimpacted sustainibility of tourism in oman. Agree or disagree? |, Financial
resources is considered to be one ofthe barriers that impacted sustainability in
toursim agree or disagree?

Figure 5: Linear regression with model summary and ANOVA

Figure 5 illustrates the linear regression of variables. In statistical analysis, linear regression
analysis predicts the value of one variable based on the values of another variable (Van den
Bergh et al. 2020). From the analysis, the R value is 0.963 and significant value is 0.000
which indicates that the model summary analysis of the study is statistically significant.
ANOVA analysis shows that the value of a sum of squares is 73.937 with a residual value of
1.918. The total value of the sum of squares is 79.647. Significant value is 0.000 which
shows that the analysis is statistically significant.

Reliability Statistics

Cronbach's
Alpha Based

an

Cronbach's Standardized
Alpha [tems [+ of tems
S8 Gaz2 ]

Figure 6: Cronbach alpha

In Figure 6 the value of Cronbach alpha is 0.991 which shows that all the variables have a
high range of internal consistency.

CONCLUSION

The analysis of the rural women-based entrepreneurial challenges towards sustainable
tourism development were analysed and the results were evaluated. Different important
measures are needed to be taken to enhance the chances of rural women in the successful
generation of the sustainable tourism within the country. Awareness campaign for the rural
women on being entrepreneurs should be carried out to enlighten these women on the benefit
and advantages of being entrepreneurs. Other than that entrepreneurship education should be
made a formal subject in the school curriculum to give a good start off for students in
becoming entrepreneurs when they graduate. This is an important action that focuses on
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educating women. Another vital recommendation is that government should provide support
to women in getting access to natural resources in their goals of being entrepreneurs.

As a culturally and historically rich country, if Oman shows a flexible and supportive
approach to its rural women entrepreneurs, it will be a big gain to the tourism industry of the
country.

References

1. Abou-Shouk, M.A., Mannaa, M.T. and Elbaz, A.M., 2021. Women's empowerment and
tourism development: A cross-country study. Tourism management perspectives, 37,
p.100782.

2. Adeniran, A.O., 2019. Application of Likert scale’s type and Cronbach’s alpha analysis in
an airport perception study. Scholar Journal of Applied Sciences and Research, 2(4),

pp.1-5.

3. Al Badi, O. and Khan, F.R., 2020. Examining Challenging Factors of Tourism
Entrepreneurship in Oman using PLS-SEM. International Journal of Research in
Entrepreneurship & Business Studies, 1(1), pp.48-64.

4. Al Hinai, A., Jayasuriya, H. and Kotagama, H., 2020. Agritourism Potentials in Oman:
An Overview with Visionary for Adoption. International Journal of Social and Business
Sciences, 14(12), pp.1172-1175.

5. Al Riyami, H., 2021. The Perceived Risks of Western Women Towards Traveling to
Oman. InWomen in Tourism in Asian Muslim Countries (pp. 131-151). Springer,
Singapore.

6. Al Shaaibi, R., 2019. Motives for Medical Tourism Amongst Cancer Patients in Oman: A
Perspective From Patient’s Point of View. The Columbia University Journal of Global
Health, 9(1).

7. Alkharusi, M. and Segumpan, R.G., 2021. Lived Experiences of Omani Women Working
in the Tourism Industry: A Phenomenological Study. In Women in Tourism in Asian
Muslim Countries (pp. 97-112). Springer, Singapore.

8. Almathami, R., Khoo-Lattimore, C. and Yang, E.C.L., 2022. Exploring the challenges for
women working in the event and festival sector in the Kingdom of Saudi Arabia. Tourism
Recreation Research, 47(1), pp.47-61.

9. Alsawafi, A.M. and Almuhrzi, H., 2022. The college student travel market: exploring the
key factors influencing higher education Arab students' travel decisions. International
Journal of Leisure and Tourism Marketing, 7(3), pp.235-250.

10. Amzat, L.H., Al-Ani, W.T.K., Ismail, O.H. and Al Omairi, T., 2019. Women’s
empowerment and its effect on community development in Oman: Predictive model and
indicators for best practices. Community, Work & Family, 22(3), pp.338-356.

11. Edelmann, D., Mori, T.F. and Székely, G.J., 2021. On relationships between the Pearson
and the distance correlation coefficients. Statistics & Probability Letters, 169, p.108960.

12. Feldbauer, I.G. and Jeffrey, H.L., 2021. Disempowered Hosts? A Literature Review of
Muslim Women and Tourism. Women in Tourism in Asian Muslim Countries, pp.13-23.

13. Font, X., Higham, J., Miller, G. and Pourfakhimi, S., 2019. Research engagement, impact
and sustainable tourism. Journal of sustainable tourism, 27(1), pp.1-11.

14. Ghouse, S.M., Durrah, O. and McElwee, G., 2021. Rural women entrepreneurs in Oman:
Problems and opportunities. International Journal of Entrepreneurial Behavior &
Research. pp.191-253.

Copyright (c) 2022 Author (s). This is an open-access article
distributed under the terms of Creative Commons Attribution Volume 8, July Zozﬂ
License (CC BY). To view a copy of this license, visit
https://creativecommons.org/licenses/by/4.0/

( Page: 58



EUROPEAN MULTIDISCIPLINARY JOURNAL OF MODERN SCIENCE ISSN: 2750-6274

15. Griffin, M., Hodgson, R. and Sivam, S., 2021. Career incentives, career deterrents, and
cultural blocks: An investigation of factors impacting female Emirati students’
perceptions of tourism. Journal of Human Resources in Hospitality & Tourism, 20(3),
pp.472-496.

16. Hansrod, H., 2019. Empowering Women: How Should The Omani State Continue
Supporting Women Working In Its Handicrafts Industries? Sciences, 5(1), pp.49-68.

17. Hilal, N., 2020. Tourism in the gulf cooperation council countries as a priority for
economic prospects and diversification. Journal of Tourism and Hospitality, 9(451),
pp.2167-2269.

18. Jaafar, M., Md Noor, S., Mohamad, D., Jalali, A. and Hashim, J.B., 2020. Motivational
factors impacting rural community participation in community-based tourism enterprise
in Lenggong Valley, Malaysia. Asia Pacific Journal of Tourism Research, 25(7), pp.799-
81.

19. Kabil, M., Ali, M.A., Marzouk, A. and David, L.D., 2022. Gender Perspectives in
Tourism Studies: A Comparative Bibliometric Analysis in the MENA Region. Tourism
Planning & Development, pp.1-23.

20. Kourtesopoulou, A. and Chatzigianni, E.E., 2021. Gender Equality and Women's
Entrepreneurial Leadership in Tourism: A Systematic Review. Gender and Tourism.
pp.27-29.

21. Mathew, V., 2019. Women entrepreneurship in Gulf Region: Challenges and strategies in
GCC. International Journal of Asian Business and Information Management
(IJABIM), 10(1), pp.94-108.

22. Mishra, P., Pandey, C.M., Singh, U., Gupta, A., Sahu, C. and Keshri, A., 20109.
Descriptive statistics and normality tests for statistical data. Annals of cardiac
anaesthesia, 22(1), p.67.

23. Naik, A.B. and Reddy, A.C., 2018. Optimization of tensile strength in TIG welding using
the Taguchi method and analysis of variance (ANOVA). Thermal Science and
Engineering Progress, 8, pp.327-339.

24. Park, H., 2021. Reliability using Cronbach alpha in sample survey. The Korean Journal
of Applied Statistics, 34(1), pp.1-8.

25. Réisanen, J., 2018. Changing perceptions of tourism as a respectable career choice for
Omani women. pp.438-642.

26. Rehman, A., 2018. Prospects of Oman as a Destination for Halal Tourism.
In International Conference on Advances in Business and Law (ICABL) (Vol. 2, No. 1,
pp. 84-92).

27. Scharfenort, N., 2020. Generating jobs for youth GCC nationals - Tourism development,
demographic change, and labour market situation in GCC countries. Zeitschrift Fur
Tourismuswissenschaft, 12(2), pp.274-298.

28. Van den Bergh, D., Clyde, M.A., Gupta, A.R.K.N., de Jong, T., Gronau, Q.F., Marsman,
M., Ly, A. and Wagenmakers, E.J., 2020. A tutorial on Bayesian multi-model linear
regression with BAS and JASP. Behav Res Methods, 10.

29. Wang, F., Huang, G.H., Fan, Y. and Li, Y.P., 2020. Robust subsampling ANOVA
methods for sensitivity analysis of water resource and environmental models. Water
Resources Management, 34(10), pp.3199-3217.

30. Wood, B.P. and Al-Azri, H., 2019. Halal Service Provision—Understated, But not

Copyright (c) 2022 Author (s). This is an open-access article
distributed under the terms of Creative Commons Attribution Volume 8, July Zozﬂ
License (CC BY). To view a copy of this license, visit
https://creativecommons.org/licenses/by/4.0/

( Page: 59



EUROPEAN MULTIDISCIPLINARY JOURNAL OF MODERN SCIENCE ISSN: 2750-6274

Undervalued: A view from Oman. In The Routledge Handbook of Halal Hospitality and
Islamic Tourism (pp. 117-129). Routledge.

31.Zhang, J. and Zhang, Y., 2020. Tourism and gender equality: An Asian
perspective. Annals of Tourism Research, 85, p.103067.

32. Zhao, J. and Peng, Z., 2019. Shared short-term rentals for sustainable tourism in the
social-network age: The impact of online reviews on users’ purchase
decisions. Sustainability, 11(15), p.4064.

Copyright (c) 2022 Author (s). This is an open-access article
distributed under the terms of Creative Commons Attribution Volume 8, July 2022
License (CC BY). To view a copy of this license, visit
https://creativecommons.org/licenses/by/4.0/

& Page: 60




