EMJ
MS

EUROPEAN MULTIDISCIPLINARY JOURNAL OF MODERN SCIENCE

https://emjms.academicjournal.io/index.php/ Volume:5

Correctional Analysis of Tourism Services In the Fergana
Valley

Yokubjonova Khulkarbonu Yokubovna
Doctor of Philosophy in Economics, Associate Professor
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Tourism is a departure (travel) of an individual from a permanent place of residence for a
period of not more than one year for recreational, educational, professional, business or other
purposes without engaging in paid activities in the place (country) of stay.[1,c.339]

During 2010-2017, the volume of exports of tourism services in the country doubled and in
2017 amounted to 546.9 million US dollars, and in 2018 - 1,041 million US dollars. Until
2016, the growth rate of the number of foreign visitors averaged 8% per year, in 2017 - 7%
and exceeded 2.69 million. In 2018, 5.3 million foreign tourists visited Uzbekistan [2] 43,145
of them are in the Fergana Valley. Since the statistics of the sector's activities have been
officially conducted since 2016, the data on local and foreign tourists visiting the Fergana
Valley are given in Table 1. (4 years)

Table 1. Growth trends in the total number of tourists in the Fergana Valley *

Ne Total number of tourists
2017 2018 2019 2020
Provinces
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1. Andijon 490 800 8145 540 332 9576 615800 | 10676 | 624 600 | 11939
2. Fergana 511456 | 18310 | 615000 | 22807 | 701800 | 23564 | 556 400 | 24 404
3. | Namangan | 410 135 7530 512 700 8 115 544900 | 8905 | 717900 | 11966

Table 1 shows that the number of local tourists in the region increased by 18.1% in 2017
compared to 2018, the number of local tourists increased by 11.6% in 2017 compared to
2018, and increased by 1.9% in 2020 compared to 2019, but the 2018 figure observed a
relative decrease. The number of foreign tourists increased by 19.1% in 2017 compared to

2018, increased by 6.5% in 2017 compared to 2018, and increased by 11.9% in 2019
compared to 2018.

! Based on data from the State Statistics Committee of the Republic of Uzbekistan.
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Diagram 1. Local tourists of the Fergana Valley growth trends?

At the end of 2019, 1 million 898 thousand local and about 48 309 foreign tourists visited the
Fergana Valley. The majority of foreign tourists are from Asia (74% - China, Turkey, India,
Afghanistan, Japan, South Korea), 12% from CIS countries, 11% from Europe (Germany,

Italy, UK, France) and 3% from other countries.

There is a significant difference in the growth trends of foreign tourists in the Fergana region.
The main reason for this is that gastronomic tourism, shop tourism, handicraft tourism
(pottery, silk, silk, satin, adras) are well developed in the region compared to other regions.
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Diagram 2. Foreign tourists of the Fergana Valley growth trends?

Demand for passengers from Russia to Namangan and Fergana has doubled, and the average
cost of a two-way flight is 12,000 rubles. (1,845,000 soums), which is 10% cheaper than in

2018, which is more economical than in other areas - ie, Europe or Georgia.[3]
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2 Based on data from the State Statistics Committee of the Republic of Uzbekistan.
®Based on data from the State Statistics Committee of the Republic of Uzbekistan.
* Based on data from the State Statistics Committee of the Republic of Uzbekistan..
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According to Figure 1, the Fergana Valley was dominated by the Fergana region (89,085
people) in terms of the number of foreign tourists in 2016-2019. Of the three provinces in the
valley, the relatively low is in Namangan (36,516). However, in general, the region has seen
significant growth trends over the past three years, with an analysis of the volume of tourism
services in the region's GDP as follows.:

Table 1. The volume of tourist services in the Fergana Valley is min. sum>

Volume of tourist services in the .
Andijon Namangan Fergana
Fergana Valley, mIn. sum
2017 3420,8 2783,9 171,2 465,7
2018 3816,2 29714 264,8 580,0
2019 6856,7 32554 311,3 3290,0
2020 8279,5 1292,6 1266,9 5720,0

According to Table 5, the total volume of tourist services in the region amounted to 3816.2
million in 2018, an increase of 79.7% in 2019 and 20.8% in 2020.

In the process of research, it is important to determine the state of interconnection of tourism
services between the Fergana Valley and its related regions. Because in this way it is possible
to determine the level of influence of the regions on the regional tourism sector and develop
proposals to increase efficiency. The correlation between the tourism services of the Fergana
Valley and its related regions is shown in Table 6:

The analysis of the data in Table 6 shows that

Andijan - 0.2 <r xy <0.4, ie below average;

Namangan -0.6 <r xy <0.8, ie above average;

Fergana -0.8 <rxy <0.99 is very strong.

X1; X2; X3 ...... .. Xn determination coefficient R2 = (rxy) 2;
The variable rxy = 0.9R2 = (0.9) 2 = 0.8y affects x = 81%.

Table 6. A correlation matrix representing the link between the tourism services of the
Fergana Valley and its territories ®

Fergana Valley Andijon Namangan Fergana
Fergana Valley 1
Andijon -0,649289997 1
Namangan 0,771995756 -0,984669989 1
Fergana 0,984754307 -0,771687985 | 0,870794225 1

According to Table 6, the correlation between the Fergana Valley and Namangan region is
higher than average, with Fergana region very high, and there is no connection with Andijan
region, the correlation between the volume of services was determined. In the development of
the industry, it is important to determine the interdependence of tourism services between the
Fergana Valley and its affiliated regions, as it will be possible to determine the level of
impact of the regions on the regional tourism sector and implement state measures.

> Author's account
*¥36exncron PecnyOsmkacu JlaBmaT CTaTHCTHKAa KYMHTACH MabIyMOTIapH acocHja Myalind TOMOHHUIAH
Microsoft Excel mactypuna umiad YuKuiIraH.
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