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Abstract: This article analyzes the situation of tourism in Central Asia, especially in Uzbekistan,
before the COVID-19 pandemic and the prospects for further development. Trends for achieving the next
5 years ‘purposes have been discussed.
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Introduction. Due to the constant economic changes and the constant impact of unexpected
global factors, the world economy is growing as a complex of strategic sectors that are more
difficult to predict in the future. Because of the COVID-19 pandemic, the root cause of the
ongoing global economic crisis in the tourism sector, which has become a major and integral
part of the service sector in the 21st century, by 58-78% decline, was expected, and the
number of planned visits to many tourist areas had dropped to 80-90%". Although there have
been unprecedented losses due to the pandemic in the sector, the tourism industry is showing
a recovery trend and the efforts of tourists to make international visits are gradually gaining
traction.

Therefore, it is known that a number of reforms are being carried out in Central Asia,
especially in the economy of Uzbekistan, as a tourist region with high potential, to improve
the tourism sector, which has declined by 92%? due to the pandemic. Along with attracting
foreign tourists to our country, a number of programs have been developed to encourage
domestic tourism, and comprehensive measures to develop the tourist culture of our citizens
are being gradually implemented. As the President noted during his visit to Bostanlik district:
“Our main goal is, first of all, to ensure the rule of law in the field of tourism, to create airy,
cheap, safe and comfortable conditions for our people for 12 months, taking into account the
interests of the people. Our citizens from all over Uzbekistan should come to such places as
Bostanlik to have a rest, and the projects implemented here should be an example for other
regions as well®”.

The main part. Forbes, one of the most popular media outlets in the world, has included
Uzbekistan in its list of the 50 best destinations for 2022 tourist trips*. The main reason for
this is the excellent infrastructure of Uzbekistan, which allows you to easily travel from the
capital Tashkent to the main points of the Great Silk Road, in particular, Samarkand, Bukhara
and Khiva. Between the three of these tourist areas, the transport system is well-established
and high-speed train services have been organized at the level of need. Each city on the route

! https://en.wikipedia.org/wiki/Impact_of _the COVID-19_pandemic_on_tourism

2 “Raqobatbardoshturistikhududvaklasterlarnishakllantirishyo’llari” — Monografiya, F.I.Yuldashev — 2022-y.
3PrezidentimizS.h.M.Mirziyoyevning 14.08.2020

dagiBo‘stonliqtumanidaturizminfratuzilmasinirivojlantirishbo ‘yichaloyihalarbilantanishibchiqishjarayonidaginutqlaridanhttp
s://president.uz/uz/lists/view/3774

* https://www.forbes.com/advisor/travel-rewards/50-best-destinations-to-spend-your-points-in-2022/
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(except Tashkent) is a UNESCO World Heritage Site, and the old town of Khiva, Ichan Qala,
is the first Uzbek city to be inscribed on the World Heritage List. Many ornate ancient
madrassas in Bukhara, the Bukhara Ark and trade domes are usually in the constant focus of
tourists for souvenirs. The tourist areas of Samarkand are also noted by tourists as a
destination that is planned to be visited by foreign tourists at least once again, especially the
ancient Registan Square, which continues to attract foreigners with its mysteries and charm.

From this point of view, it should be noted that Uzbekistan is a country with high cultural and
historical potential and the country's economy has sufficient potential to increase the share of
tourism in GDP. The sharp increase in the number of foreign visitors visiting the country in
2018-2019 compared to previous years means that the economy has great potential for
tourism-based development.

Using the data in this chart, it can be said that the highest figure for the period 2014-2020 is
in 2019, and this value is 3.6 times higher than in 2014. Respectively, the turnover of tourism
products and services also increased by an average of 3.6 times compared to 2014. The
pandemic situation in 2020 led to a sharp decline to 78% of this figure, which has the
character of continuous growth, and this figure is 1.23 times lower than in 2014.

Dynamics of foreign tourists' visits to Uzbekistan

[s346219]
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2014 2015 2016 2017 2018 2019 2020
|nNum.tDur. Visits| 1861961 | 1917714 | 2027035 | 2600074 | 5346219 | 6748512 | 1504126

Figure 1. Dynamics of changes in tourism in Uzbekistan in 2014-2020°.

In accordance with the Decree of the President of the Republic of Uzbekistan Number PF-60
dated January 28, 2022, the number of foreign tourists is expected to increase to 2.7 million
this year and 9 million by the end of 2026°. Analyzing the implementation of this goal taking
into account last year's tourist attraction, it is possible to gradually achieve the visit of 9
million foreign tourists identified in the development strategy of New Uzbekistan through the
following prospective results. In January-September 2021, the number of tourists visiting

s Prepared by the author on the basis of Stat.uz.
® Decree of the President of the Republic of Uzbekistan on the Development Strategy of New Uzbekistan for
2022-2026.
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Uzbekistan reached 1.2 million, and by the end of the year this figure reached 1.88 million’.
2.7 million tourists a year are expected to visit. To gradually attract 2.7 million to 9 million
tourists from 2022 to 2026, it isrequired toreach 44% yearly increase, as shown in Figure 2.
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Figure 28, An approximate diagram of the gradual increase in the flow of foreign
tourists to 9 million people, based on the Presidential Decree on the Development
Strategy of New Uzbekistan for 2022-2026.

This chart is based on approximate estimates, with an average annual growth rate of 44% in
the tourism sector, and if expected level of annual growth is achieved, by 2026, 9.56 million
tourist visits can be registered.

In summary, the tourism industry, which is considered to be one of the most affected
industries, is expected to recover the most quickly and efficiently. Therefore, tourism
research and development has the potential not only to restore the tourism industry, but also
to organize it more efficiently.
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